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Learning Outcomes

Upon completion of this course, students will be able to

describe the six steps in the marketing research process.
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observations.
execute a qualitative research design.

|

T clearly and concisely present research results verbally and in written format.

describe the role of marketing research in the strategic planning process.

define a management problem and operationalize it into a research study.

identify the strengths and weaknesses of common qualitative research methods.

utilize secondary data sources and databases for solving marketing problems.

design a qualitative research study for conducting interviews, surveys, focus groups, and
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SKILLS ACROSS THE BUSINESS CURRICULUM

The Okanagan School of Business promotes core skills across the curriculum. These skills include reading, written and oral
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